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"The value proposition for subscription technical support services needs to change from 'pain relief' to 'peace-of-mind.' Consumers
find ways of resolving their technical problems, but protection from data theft and loss is something that’s harder to do on your own."

— John Barrett, Director, Consumer Analytics, Parks Associates
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Disclaimer

Parks Associates has made every reasonable effort to ensure that all information in this report is
correct. We assume no responsibility for any inadvertent errors.
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